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Applied Marketing Science has consulted to the following corporations:



Benefits of EXPRESSIONIST

By combining the advantages of online focus groups with a creative
incentive system, EXPRESSIONIST promotes both higher participation
and top-quality submissions. The result of this combination is an
extended focus group-like session that is convenient, productive and
fun! Additional benefits of EXPRESSIONIST include:

• Anonymity: The anonymity of the web and the use of personalized,
yet non-revealing icons encourage candor, resulting in honest
opinions and feedback, even on highly sensitive topics.

• Asynchronous Participation: Participants can log in and
contribute when it’s convenient for them, no matter where they are
or what time it is. The group is not required to be online
simultaneously, which can be very difficult to schedule.

• Greater Number of Participants: Without the constraints of
travel, scheduling and space, EXPRESSIONIST can accommodate up
to 30 participants at a time, allowing you to gain more feedback and
a wider diversity of opinion.

• Greater Focus: EXPRESSIONIST makes use of “groupsourcing”
rather than “crowdsourcing,” a technique that creates greater focus
throughout the process. Instead of a free-for-all where anyone can
talk about anything over an extended time period, EXPRESSIONIST
focuses the people, the topics, and the time period.

• More Thoughtful Contributions: The asynchronous nature of
EXPRESSIONIST encourages participants to think through their
responses before entering them.

• Innovative Incentive System: The proper kind of incentive
system has been shown to increase both the quantity and quality of
participants’ submissions. EXPRESSIONIST’s scoring system grants
points commensurate with the number of comments contributed,
which solves the “free-rider” problem. It also adds additional points
for building on submissions made by other group members, which
encourages greater thoughtfulness and collaboration. Participants
receive a portion of the cash or prize pool based on the number of
points they’ve earned.

EXPRESSIONIST Session ExcerptWhat is EXPRESSIONIST™?

EXPRESSIONIST™ is an interactive, online, “groupsourcing”
tool developed by Applied Marketing Science (AMS) in
conjunction with researchers at the MIT Sloan School and
Columbia University. EXPRESSIONIST lets participants
engage in a meaningful, multi-layered discussion on any
particular topic or set of topics – anonymously, from
anywhere in the world, and at their convenience. Unlike
more conventional “crowdsourcing” tools that depend
on participants to find you and decide to enter the
discussion of their own volition, EXPRESSIONIST relies on
“groupsourcing,” i.e. a focused group of carefully selected
individuals, working on a focused set of problems, for a
focused period of time. In addition, EXPRESSIONIST makes
use of an innovative, research-based incentive system that
has definitively been shown to produce a greater number of
more thoughtful contributions over traditional methods.

EXPRESSIONIST can be used to focus and engage customers
for many purposes:

• Exploratory research
• Concept testing
• Message testing
• Communication strategy development

AMS consultants work closely with your team to identify and
recruit the right respondents to form an online community
– usually for a finite period of time – that is focused on
your specific needs. Once a group has been established, we
train them on how to participate in the online session and
explain the parameters involved.

By allowing group members to provide product and/or concept
feedback online, EXPRESSIONIST gives you tremendous insight
into the community’s thinking and opinions.

How is EXPRESSIONIST Different?

EXPRESSIONIST’s web-based format and unique incentive
system solve many of the common problems found with
traditional in-person panels and focus groups. In-person
focus groups limit you to gathering information from a
small group of participants in a compressed period of time.
EXPRESSIONIST, on the other hand, allows participants from
a wide variety of locations to work on a topic for as long as
you want, usually 10 days to two weeks, saving travel and
scheduling costs, and giving participants enough time to
think in depth about the topic.

AMS consultants are experts in identifying and recruiting
hard-to-find participants based on your objectives and
specifications. They can be drawn internally from your own
organization and/or externally from individuals whose
particular subject matter expertise is related to the
discussion topic. Support is available seven days a week to
answer any questions that may arise before or during the
sessions. Additionally, we have the technical and market
research expertise to moderate your EXPRESSIONIST
session, and then analyze and synthesize the results in a full
report that helps guide your next steps.




